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EMBARGOED UNTIL 4 June 2009 

Global Fairtrade sales increase by 22% 
 

The global market for Fairtrade certified products experienced significant growth 

in 2008 despite the onset of the global recession.  Fairtrade sales grew by an 

impressive 22% as consumers spent an estimated 2.9 billion Euros on Fairtrade 

products globally.  

 

Major growth was experienced across all main Fairtrade product categories.  

Global sales have doubled for Fairtrade tea (112%) and for Fairtrade cotton 

products (94%).  As the products with the highest sales volumes, Fairtrade coffee 

sales increased 14% to 66,000 metric tonnes (MT) and the market for Fairtrade 

bananas grew by 28% to 300,000 MT.     

 

Fairtrade sales grew by at least 50% in seven countries, including Australia and 

New Zealand (72%), Canada (67%), Finland (57%), Germany (50%), Norway 

(73%), and Sweden (75%).  The largest markets for Fairtrade products continued 

to experience strong growth, as sales of Fairtrade certified products increased by 

43% in the United Kingdom and 10% in the United States. (1) Fairtrade products 

also gained popularity in a number of new markets, including in Eastern Europe, 

Eastern Asia, and South Africa. 

 

“We are very happy that consumers are supporting Fairtrade in ever increasing 

numbers.  These Fairtrade sales make a real difference to the farmers and 

workers I represent. As the global recession hits us, the income and stability that 

Fairtrade brings is all the more important,” says Ruth Simba, Coordinator of the 

African Fairtrade Network, the representative body of Fairtrade producers in 

Africa. 

 

In addition to being paid a price which covers the costs of sustainable production, 

producer organizations receive a Fairtrade Premium, additional income for 

community development projects.  In 2008, the Fairtrade Premium contributed 
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over 12 million Euros to Fairtrade coffee farmers and over 11 million Euros to 

Fairtrade banana farmers alone. 

 

As of the end of 2008, there were 746 Fairtrade certified producer organizations 

representing over one million individual farmers and workers.  There are at least 

another 70,000 members of affiliated organizations that belong to Fairtrade 

certified producer groups that also benefit from Fairtrade, which include women’s 

groups and other groups not directly involved in the production of Fairtrade 

products, like cattle herders.  Including family members, it is estimated that over 

five million people directly benefit from Fairtrade. (2) 

 

ENDS 

 

For further information, please contact Julia Powell at: j.powell@fairtrade.net  

+44 1273 559669 or +44 7817 585193 

 

Notes: 

1. National growth rates listed above are based on figures reported in the local 

currency. 

2. Some of the producer figures reported here differ from those previously 

communicated due to the development of more precise methods of calculation 

and a narrower scope of inclusion. 

 


